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1  Introduction

1.1 Why I chose this topic

I think that this question is very easy to answer, because the topic of helping

other  people is  obviously very important  and always up to  date.  There has

never been a time where no people in need lived on our planet and if we are not

going to change anything in our society there will always be people in need.

And the brand “share“ is a very good way to help these people all over the

world. You are not just donating money for something that you do not really

know about. When you buy something of the brand you do something good to

yourself and you also give something good to someone who needs it anywhere

on planet earth.

I always wanted to donate money for poor people in our society but all the

advertisements  from  those  organizations  for  donating  did  not  really  seem

serious to me but since I got to know the brand “share“, donating seems much

easier to me. I just have to buy something I like for myself and do not have to

donate separate money to an organization and I also have the possibility to look

up where my donation actually goes.

1.2 The importance of brands like „share“

In  today's  world  we  have  way  to  much  countries  that  are  not  as  much

developed as the countries here in Central Europe. These countries have still

some big problems in their society and they do not have a chance to get out of

these problems by themselves.  The economy and the politics in developing

countries are too bad to get out of a crisis without any help from the outside,

without any help from organizations, people or donations from other countries.

As  already mentioned “share“  is  a  very good way to  donate  for  people  in

countries that still have a lot of problems in their society. Bur not just “share“ is

a good was for donating, there are already a few other brands that work with

the same principle as “share“.

1.3 Reference to “The European Supermeal“

The project an the principle of the brand has more to do with our project as you

see from the first sight. In our project we have not just talked about the aspect



of “food-sharing“ which is very similar to the principle of “share“. We talked

also about  a  good packaging for  the  “Supermeal“  an we also  had multiple

discussions about what healthy food really is.

“Share“ is also known for the good ingredients in their products. All the food

that they sell is out of organic ingredients and they also have a diverse offer out

of vegan products. The water that they sell is very clean and from a spring in a

nature conservation area.

Most of the products that they sell are in a packaging out of plastic which is in

general obviously not good at all but nearly all these plastic packagings are out

of recycled plastic that was used before and is now remade to a new packaging.

With this  way of recycling they try to reduce the amount of waste that we

produce every day.

2 Main part

2.1 The brand in general

The brand “share” is available since March 12, 2018 at “Rewe” and “dm”. The

brand was founded by Sebstian Stricker who just had spontaneously the idea of

helping other people just by buying food for himself and with that the idea of

the  principle  behind  “share”  was  born.  Together  with  some  friends  and

colleagues he raised up his own brand in the center of Berlin. The brand is

based on the “1+1-Principle” which is just  as easy as its name. With every

product that you buy, you do something good to yourself and to another person

in need. With that you are able to share with someone without really submitting

something. 

When the brand first came into the stores they just had three different products;

water with or without sparkle, liquid soap and cereal and nut bars. Today the

product range is filled with the water, the liquid soap the bars and different

sorts  of chocolate,  bars of  soap,  hand cleaning foam, shower gel  and hand

cream.

With every hygiene product that you buy, “share” gives hygiene products to

people in developing countries. With every water bottle that you buy, “share”

builds  a  new well  in  developing  countries.  With  every  food  that  you  buy,

“share” gives a meal to a person that does not have the chance to get something



to  eat.  To  realize  all  these  missions  “share”  has  some  social  cooperation

partners  that  they  are  working  with.  These  are  for  example  “Caritas”,

“Welthunherhilfe”,  “Berliner  Tafel  e.v.”,  “World  Food  Programme”  and

“Aktion gegen den Hunger”.

Together  with  all  these  partners,  the  help  and  donation  goes  to  different

projects in Berlin, India, Bangladesh, Myanmar, Ethiopia, Cambodia, Liberia

and Senegal.

We as the customers that buy the products of “share” have some different ways

to  see  how the  realization  of  the  projects  is  happening.  First  we have  the

chance to directly see where the help of the product that we bought goes. That

is possible with the Track-Code that every product has. You can find a code of

several decimal places on every product which you can enter on the website of

“share” to see where  for example the bottle of water that you bought helps to

build a well. After entering the Track-Code a new window opens up in which

you can read a whole article about the project that you are helping at with your

purchase. For a lot more information about the whole brand and all its projects

you find a lot of information on the website of “share”and also on their social

media For example on Instagram they keep their followers very updated about

new products or the realization of the projects. They also work together with

some  celebrities  here  in  Germany.  They  already  took  different  actors  or

influencers with them into a country where they are helping people in need and

these celebrities helped there with the realization of a project or they spent

there a lot of time with some children and played with them. You can see that

on the YouTube channel of “share” or on the social media of these celebrities,

for example Karoline Herfurth or Nilam Farooq.

The goal and aim of “share” for the future is to make our world and especially

the society in developing countries much better than it is today. The focus of

the  work  lays  on  the  positive  contribution  to  our  society  and  not  on  an

economical success. As a company they try to work against all the injustices

between developing and industrialized countries and also against the injustices

just here in Germany that came up in the last decades with the globalization,

the industrialization,  the capitalism and the changed consumer behavior.  To

really  combat  all  the  problems  in  our  world,  “share”  tries  to  give  acute

emergency help for example in  an area where wars  are  going on or where

people  are  struggling  with  famine.  But  they  also  try  to  combat  long-term



problems  like  a  bad  infrastructure  or  poverty  in  developing  countries  with

long-term development assistance.

Until today they already sold 2118678 groceries, 6277968 bottles of water and

587556  soaps  (02.05.2019,  16:14Uhr)  and  they  reached  that  more  than  20

television networks and newspapers already reported about “share”.

2.2 Similar brands

During my research about the brand “share” I got to know even more brands 

that try to do the same thing as “share” does. Three of these brands sounded 

very interesting to me which is why also wanted to get some information about 

them to present them here.

One of these brands is “lycka”. The brand was founded in 2014 in Hamburg 

with the idea to reduce the famine that 800 million people all over the world 

feel every day. Together with the “Welthungerhilfe” they want to give a school 

meal to school children in Burundi, Africa. The assortment of “lycka” insist out

of different sorts of granola, different sorts of cold brew coffee, different sorts 

of mini power bars and and different sorts of snack bites in small and grand. 

Like “share” products, all the products are 100% organic. To reduce the waste 

of food that you can still eat but that is very close to the shelf life they discount 

products on their website. Next to their website the products are also available 

in many different stores, “Rewe”, “Budni”, “Edeka”, “Denn's”, “Alnatura” and 

“Kaufland”. A small amount of every profit goes to the project in Burundi with 

which they try to give a meal for every product that they sell to a school 

children. With that they want to reduce the famine because famine means a bad

education and a bad education means a future without a perspective and a bad 

perspective means famine. Today the already sold 1774774 products 

(02.05.2019, 16:09Uhr) and gave also 1774774 meals to children in Burundi. 

You can see the results of their work on their website, on their blog and also on 

their social media.

Another brand that works with a very similar concept as “share” is the brand 

“Toms”. It was founded in 2006 by Blake Mycoskie from America who went 

on a trip to Argentina and wanted to give a pair of shoes to all the poor children

that he saw there. After this trip he established “Toms”, a company which 

would give a pair of shoes to a child in need for every pair of shoes that they 



sell. When he noticed that this movement could also help other needy people, 

he introduced “Toms” glasses in 2011. For every sold glasses they are of help 

to get back the eyesight for one person. Since 2011 nearly 600.000 people got 

back their eyesight. 

The whole assortment of “Toms” is available on their website. Added to the 

classics, inspired by Argentine Espandrilles, they offer today shoes for women, 

men and children. All shoes are made off strongly, vegan stuff, for example 

natural hemp bred, organic cotton or recycled polyester. Even the shoeboxes 

are made of 80% recycled consumer rubbish and are printed with soy ink. So 

they do not just use very good material, they also do something very good with 

every product that they sell, just like “share”.

The last  brand that  I  did  a  little  research  on  is  “Soulbottles”.  The idea  of

“Soulbottles” was developed by students from Vienna in 2011. After they have

watched the movie “Plastic Planet” from Werner Bock which demonstrates the

detrimental effects of plastic packaging on the humans and environment. After

the movie they wanted to resign plastic bottles.

 First of all they drunk their tap water out of vodka bottles and sneered at them

everyday. So they wondered about environmentally sustainable bottles with a

beautiful design and without plastic. These bottles are available at their website

since  2013,  but  also  in  Bielefeld  at  the  wholefood  store  “Losgelöst”.  The

special thing about these bottles is that with every sold bottle 1,00€ goes to the

project “Wash” which means “water, sanitation and hygiene”. The project is by

“Viva con Aqua de St. Pauli e.V.” and the “German Agro Action” and gives

poor people access to drinkable water. Since the brand is available they already

avoided 1392 tons plastic and gave 48000 people access to clean and drinkable

water (06.05.2019, 16:00Uhr).

3 Conclusion

At the end of this project work I can say that I have learned so many new

things about our world and society. Since I was a child I always knew that there

are so many people out there in our world that live in so poor circumstances but

I had never imagined before that I could help people like this so easily. Since I

have seen  a picture of very poor people for the first time I always wanted to



donate for them or at least try to give some of my old clothes to them. The

problem with that was always that I do not really had things to give to them

and I also always thought that I would never have enough money to give a bit

of that to those people. I am so happy that I got to know now a brand like

“share” because with that I can give something to people in need but I do not

have to  give them something that  I  own.  I  just  have to  buy something for

myself and with that I already give something to other people in need.

I think that this is such a nice concept that even more brands should try to

implement  even  though  that  might  course  first  some  problems  in  their

economy. But I deeply believe that if brands with such a helpful concept would

get more popular, that more people would buy their products because no one

would ever say that they do not want to support a concept like that.

All in all I can say that I am very happy that I got to know “share” and even

more brands, that are working with such a nice idea as their leading thought.

The problem is just that brands like this are not that popular yet which is also

why there are still so many problems going on in our world.

That might also be because products that are very helpful might be a little more

expensive but in my opinion are these few cents definitely worth it when you

see how much you can help with just giving a few more cents when you buy

water or a delicious snack.

For the future I learned that I want to do even more for the environment and

especially for the people in this environment. This is why I decided to try to

buy products from the brands above as often as possible and why I want to try

to make these brands familiar to the people in my surrounding. “Share” and

other brand like ist are definitely brands for the future.
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